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Overview  

  
 
With the Blue Ribbon Diner and Village Grill’s loyal customers and specific themes, our 

focus this semester was to strategically enhance the restaurants’ visual identities while 

researching the best strategies to showcase these identities to customers. In order to meet 

this goal, we conducted two photoshoots, created 13 tables tents, and composed 135 social 

media posts highlighting different specials and offers at each restaurant. We also focused 

on research to integrate with this creativity, highlighting strategies for email marketing, 

Facebook page integration, and paid media.  

Deliverables 
 

I. Social Media  
 
Throughout the course of the semester, our team worked to create 135 social media posts 
that would go onto the Facebook pages and Instagram accounts of Blue Ribbon Diner and 
Village Grill. Using a combination of new photography and archives, we promoted 
particular dishes and specials highlighted by the client while showcasing the welcoming 
atmosphere of the restaurants.  

 



 

 
The two most popular posts on each restaurant’s Facebook pages included two of the most 
colorful photos. These included the Key West Chicken Salad at Village Grill and an outdoor 
shot of Blue Ribbon Diner. Both of the posts’ engagement rates were particularly high due 
to fans tagging their friends in the comments section. Prompting fans to tag their friends in 
the comments is a strategy that increases the reach of the post to new Facebook users that 
could have potentially not liked the page yet. 

 
 
 
On Instagram, the two most popular posts on the 
restaurant’s page aligned with specific dishes that the 
client mentioned they were interested in promoting 
for the semester. This included the Strawberry 
Shortcake Sundae at Blue Ribbon Diner and the 
desserts at Village Grill, which both were given new 
photos this semester. These higher numbers on these 
posts showcases the particular interest the audience 
has in these promoted dishes. 

 
 



II. Table Tent/Campaigns  

 
 
Throughout the semester, we worked to create thirteen different table tents to promote 
different products and specials for both restaurants - 5 for Blue Ribbon Diner and 8 for 
Village Grill. Mr. Bunting and Mr. Cox had several suggestions for areas they wanted to 
highlight. 

 
For Blue Ribbon Diner, we were able to utilize the new photography taken this semester 
for  5 table tents for Blue Ribbon Diner. These include the Southwest Chicken plate, the 
Southwest Chicken salad, Curbside pickup promotion, the Shrimp Burger, and the 
Strawberry Shortcake Sundae.  
 
For The Village Grill, it was requested that we highlight different particular menu items and 
specials. These included take-out opportunities, appetizers, desserts, and half-priced wine 
night. We created table tents for Chicken Tenders, Shrimp & Grits, Key Lime Pie, Chocolate 
Chess Pie, and Half Price Wine Night. 

 
All table tents were completed, with the PDFs sent to the client for printing. 

 
 
 
 
 



III. Photoshoot  

 
 

Two photoshoots were planned and executed at Blue Ribbon Diner and Village Grill. For 

Blue Ribbon, we collected atmosphere shots, photos of the strawberry shortcake sundae, 

shrimp burger, Southwest chicken plate and salad, and photos that promote the curbside 

pickup program. For Village Grill, we photographed restaurant atmosphere, photos of wine 

bottles and glasses, appetizers, shrimp and grits, the salmon salad, and strawberry 

shortcake. We used these photos while creating promotional table tents and creating social 

media posts for this semester. These images will be available to be used in the future.  

 

IV. Research 
At the beginning of the semester, Mr. Bunting and Mr. Cox expressed interest in three 
different frames of research. Interest was expressed in the importance of boosting 
Facebook posts, Facebook page combinations and interactions, and how to successfully 
utilize email to generate customer interaction. As a result, our team worked to create 
research reports regarding paid social media, Facebook page integration, and email 
marketing.  
 
Within our paid social media report, our team conducted research to explain how boosting 
posts work and create a plan, complete with example posts, targeted demographics, and a 
budget. We looked at the benefits of boosting one post on both the Blue Ribbon Diner and 
Village Grill Facebook pages. The objective of doing this was to increase the engagement 
rate of the Facebook pages from 4.4% to 8%. We discussed the results of boosting each 
page’s content with a $25 budget, which would increase the reach of the page to the target 
audience of Burlington, North Carolina. The report highlighted the importance of boosting 
the post about the Southwest chicken for Blue Ribbon Diner and a general picture of the 
restaurant for Village Grill.  



The research report about Facebook page integration focused on the idea of merging the 
Mebane and Burlington pages for Blue Ribbon Diner, the advantages and disadvantages of 
doing so, and the steps needed to complete the merge. The advantages of combining these 
pages is to decrease confusion for customers as well as increase posting efficiency for Blue 
Ribbon Diner. Furthermore, this encourages users to visit both locations for Blue Ribbon 
Diner. The major disadvantage of merging the pages is that all content from the Mebane 
page will be lost. The steps necessary to merge the pages is elaborated in the research 
report.  
 
The report regarding email marketing focused on building an effective email and the steps 
that should be taken as a result. The report analyzed the deliverability of emails, how to 
compose an effective email, improving interaction with subscribers, and email marketing 
success in other restaurants. The report emphasized the necessity of building a good digital 
reputation through effective and limited emailing. In creating an effective email, the 
message must be concise as well as include a call-to-action. The importance of sending an 
initial welcoming email and subscription emails is important to the success of an email 
marketing campaign. Emails should also be compatible on multiple platforms. The paper 
then discusses strategies for implementing these ideas.  
 

Conclusion 
This semester, Live Oak worked with Blue Ribbon Diner and Village Grill in order to 

increase effectiveness through social media, photography, and research. Live Oak utilized 

all of these components in order to create timely, engaging social media posts to be utilized 

from March through the end of the summer. Furthermore, Live Oak executed photoshoots 

at both Blue Ribbon Diner and Village Grill in order to create dynamic social media. Live 

Oak then created new table tents for both restaurants using the new media in order to 

physically showcase what the restaurants had to offer. 

 

Live Oak utilized research in order to enhance the effectiveness of marketing for both 

restaurants in future years. The research reports encompassed email marketing, boosting 

posts, and Facebook page integration. All of these are ideas that can be incorporated into 

future marketing campaigns. Live Oak created these reports to allow for further 

assessment of how to effectively utilize email, purchase ads through Facebook, and 

potentially combine the Blue Ribbon Diner location Facebook pages. Using these reports, 

we can effectively decide how to continue with future marketing for both Blue Ribbon 

Diner and Village Grill. Because these restaurants do have a solid customer following, there 

is room to further implement creative content and use this to improve media presence. 



Recommendations 
Our recommendations for the future include a few ideas that came up in the initial meeting 

as well as some new concepts that came from working with the brands throughout the 

semester. First, we suggest that Blue Ribbon Diner and Village Grill convert their Instagram 

pages to “business pages” in order to add an address, phone number, and email to the page, 

as well as the ability to gain analytics on the pages. 

 

At the beginning of the semester, Mr. Bunting mentioned to us a possible website redesign. 

Though we collectively decided to pursue other projects, we recommend considering this 

possibility. We believe a new website design could be more user-friendly and reflective of 

the Blue Ribbon and Village Grill brands.  

 

Furthermore, we recommend the consideration of community-focused content, such as 

stories of regular customers and longtime staff on social media. We also recommend 

considering placing ads in Elon University’s student newspaper, the Pendulum, for 

weekends that draw many parents and students, such as Parents’ Weekend, Homecoming, 

and Rising Phoenix Weekend. 

 

Next Steps 
In the future, we plan to continue with social media posts across Facebook and Instagram. 

We will use the new photos taken this past year, as well as conduct new photoshoots in 

order to promote a wider range of content.  

 

This spring, we gathered information about Facebook page integration and paid media. We 

hope the Live Oak team this fall will further use this research and collaborate to put forth 

these proposed suggestions. We hope to start implementing paid media posts on Facebook, 

where we boost specific content to reach a targeted audience. We also hope to integrate the 

Facebook pages for the Burlington and Mebane locations of Blue Ribbon Diner. 

 

We have appreciated getting to work with Blue Ribbon Diner and Village Grill this spring. 

They are a staple in the Burlington community,  and it has been a pleasure to help them to 

continue to grow. 


