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Introduction  
 
In Spring 2016 Live Oak Communications worked to increase awareness of Mel’s Good Times 
Cafe among the Elon community. We also provided the client with content to post to both 
Facebook and Instagram from April through August. Live Oak created a Social Media Best 
Practices guide to cover the types of posts that are effective, best times to post, as well as 
information about other social media platforms the client could consider using in the future.  
  
Facebook Templates  
 
Facebook templates were created for Mel’s Good Times Cafe for advertising purposes. We 
wanted to create a template for burger, seafood, cajun, and drink specials that the restaurant 
could modify for its specific promotions.  
 
There was a little hiccup in the beginning because Facebook has rules on what is considered 
“boostable content”, which is the content that can appear on the pages of people in the local 
area near Mel’s. We learned Facebook Ads may not include images with text that covers more 
than 20% of the image's area. With the help of Facebook’s grid tool, we came up with templates 
that are successfully boostable.  
 
We created instructions to simplify editing the Facebook templates: 
 
Steps to Editing the Files: 
 
1. Open the PDF in Adobe Acrobat 
 
2. Click on “Edit PDF” (if you have the newest version of Acrobat, it will be on the right  
 
3. Click inside the text box — you can now edit the text! 
 
 
Exporting a PDF to JPEG in Adobe Acrobat: 
 
1. When you’re done editing the text, delete the red square so that it doesn’t show up  
 
2. Go to “File” —> “Export to” —> “Image” —> “JPEG” 
 



3. You will be prompted to name the JPEG and where you’d like to save the file. 
 
4. You’re done! 
 
 
 
 
Social Media Best Practices Guide  
Live Oak Communications constructed a comprehensive social media best practices guide in 
order to optimize Mel’s Good Times Cafe’s social media and online presence. We broke down 
‘social’ into all of the most important and relevant social medias. This included Twitter, 
Facebook, Instagram, Foursquare, Tumblr and so on. We conducted both primary and 
secondary research to understand how a restaurant like Mel’s could best utilize each platform to 
engage audiences, which in turn help get more customers in the door.  
 
After conducting thorough and insightful research we compiled what we thought were the most 
important points to cover when dealing with each social media platform. We then, using Adobe 
InDesign, created an easy to understand best practices guide. The guide put an emphasis on 
Facebook and Instagram, which we thought would be the most influential online social 
engagement tools that Mel’s could use. The guide also incorporated several graphics that 
illustrated the main goals Mel’s should be focused on achieving when using social and the best 
times to post on social media. We strongly believe that this guide will serve as a great reference 
that Mel’s will be able to use to optimize, target and engage relevant restaurant audiences in the 
Burlington and Triad area.  
 
 
Social Media Content  
 
Live Oak Communications created social media content for Facebook and Instagram for Mel’s 
Good Times Cafe to post about every day from April until August. We focused on advertising 
their live music and diverse menu, incorporating hashtags such as: #Cajun and #GoodTimes. 
We also created posts with #MotivationMonday and #FlashbackFriday regularly for consistency 
and for more hits when something is searched.  
 
After the Live Oak Communications Team started posting for Good Times, there was a huge 
difference in the Facebook analytics section. The number of people that their posts reached 
went up dramatically from March to April, which was the first month our team started posting for 
Good Times. These were great results and the posts reached a high amount of people in the 
following months as well.  
 
 
 
 



Strategic Plan  
 
The strategic plan was created in order to suggest tactics to Mel’s Good Times Cafe on 
how to make themselves stand out from other restaurants in the Burlington area and 
even to define themselves as a “cultural experience” due to the fact that they are a 
Cajun-style restaurant. The strategic plan laid out the target audience for Elon 
University, which included the three groups of students, faculty, and staff. These 
audiences were created based on defining characteristics and their potential to consider 
Mel’s Good Times Cafe when deciding where they would like to go for a lunch or dinner 
off campus. Each one of these groups needs to be reached in a slightly different 
fashion, so the plan included brainstorms, interviews, and research. The goal of the 
strategic plan was defined as followed: Our goal is to increase restaurant traffic and 
awareness of the restaurant on Elon’s campus by connecting with students, faculty, and 
staff.  
 
Some of the suggestions in the strategic plan included reaching out to different student 
organizations to make connections and build relationships. One suggestions was 
pursuing the school newspaper (The Pendulum) in order to potentially get an Elon Eats 
article written for the student body. Another suggestion was working with the 
Panhellenic Council to let them know that different sororities and fraternities can host 
events there. Profit shares are a huge part of the Elon community, and Mel’s Good 
Times want to be a part of it. 
 
Faculty and staff were interviewed privately about their dining habits, and students were 
invited to a brainstorm where they could speak openingly about how they dine on 
campus. Both of these informative sessions gave ideas that were included in the 
strategic plan in order to help Mel’s Good Times grab the attention of these essential 
audiences.  
 
 
 
Recommendations for Next Semester  
Next semester’s team should consider: 

● Conducting a food photo shoot in order to give more options for social media posts.  
● Using new photos to aid in the creation of an updated menu. 
● Creating templates to send to artists that will be performing at the restaurant so that it 

can be shared on the artist’s social media accounts. 
● Creating a communications plan for a Mardi Gras celebration that the Spring 2017 team 

can execute. 


