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Overview 
 
 

 
 

This semester, Live Oak Communications worked with Carolina Farm Trust for an 
overall goal of raising awareness of the non-profit within Elon University and on 
social media.  The team helped promote the annual Carolina Jubilee, planned a 
social media campaign, created a Carolina Jubilee promotion video, collected 
content for a website redesign and brochure, and drafted emails to send to the 
Elon University community for future connections with Zack Wyatt of Carolina Farm 
Trust. 

Deliverables 

I. The Carolina Jubilee 
 

 
 

Our team’s first mission was to promote the Carolina Jubilee to the Elon University 
community and encourage them to come to the event. We used social media and 
targeted emails to spread the word about this two-day music and food festival 
located in Harmony, North Carolina. This “Action Plan” was created and everything 
in the plan was completed. The Action Plan is attached to this final report. 
 



First, our group used MailChimp to send emails to organizations and individuals on 
campus on Zack’s behalf. We split the contacts into six groups: social organizations, 
music department, music organizations, Elon Volunteers, environmental 
organizations, and other. There was a combination of 49 organizations and 
individuals contacted. We reached out to groups we felt would be most likely to 
attend the event, based on a connection to community service, music, or 
environmental issues.  
 
We reached out to Elon University students via each class’s Facebook page in hopes 
of getting the word out about the event and reaching volunteers. These pages are 
active parts of our community, with students posting a variety of events every day. 
The majority of students in each class is a part of this group and we knew it the 
easiest way to reach as many students in one setting.  
 
In an effort to gain volunteers for the event, we contacted the Alpha Phi Omega 
service fraternity on campus. One of our Account Executives, Konnor Yurchak, is a 
brother in the fraternity, so he contacted the service vice president to see if the 
event could count as inside hours for the brothers. The executive board talked it 
over and, since the Jubilee was over an hour away and it was relatively short notice, 
they could not make it inside hours. 
 
To spread awareness of the Jubilee, we published it on Phoenix Connect. This new 
system is centered on student involvement and disperses information about 
organizations and events on campus. First year students are especially active on 
Phoenix Connect, so this allowed us to engage a wide range of students eager to 
make a mark in the community. 
 
 
 
 
 
 



II. #GivingTuesday Social Media Campaign 

 
The next objective included conducting a social media campaign for Carolina Farm 
Trust centered around Giving Tuesday. The goal was to raise money through 
Carolina Farm Trust to help Mary L Farm avoid losing land or falling into the trap of 
large corporate farming. We started by doing some basic research on Giving 
Tuesday campaigns and took ideas from various posts in the past that were 
successful. We wanted to design the posts so that the money people were donating 
was saving the farm, rather than getting the farm out of supposed debt. 
 

 
 

We drafted out posts for the month using pictures from past Carolina Farm Trust 
and Mary L Farm posts, as well as pictures from “Pexels.” There were also a few 
videos made that we used to complement the posts as well. Using this content, we 



started by linking the posts to the  Carolina Farm Trust’s website and donation page 
on Share Charlotte. Then, near the end of the campaign, we linked the campaign to 
the official GoFundMe page to “Save Mary L Farm.” There were daily posts for the 
non-profit’s Facebook, Instagram, and Twitter accounts and a few selected ones 
were promoted on Facebook by Zack. $2,190 was raised on the GoFundMe page as 
of December 9th, 2016. 
 

 
 

III. Content for Website Redesign and Brochure 
 

An ongoing task of our team is a web redesign and brochure for Carolina Farm 
Trust. We’ve begun the process of creating the content by creating a set of 
questions that felt were essential to be answered on the website and brochure. 
Another part of this content that we feel is essential is testimonials and quotes 
from people that have worked with the Carolina Farm Trust because they would 
provide a glimpse of the people that the Carolina Farm Trust supports. We created 
an email with questions we would like them to answer, and we received a contact 
list created by Zack for the email to be sent to.  



IV. Email to Organizations on Elon University Campus 
 
Zack expressed interest in coming to Elon’s campus to discuss his experiences with 
clubs, organizations, and classes that would share his passion for farming and the 
environment in general. We drafted an email that will be used next semester and 
sent to various student leaders and faculty members across campus to hopefully 
set up a few presentations. The main goal is to grow Zack and Carolina Farm Trust’s 
relationship with campus and to grow the overall brand. Zack’s appearances on 
campus and interacting with the students is a good first step.  
 

V. Video For Jubilee 
 

 

 
Live Oak’s Creative Director created a post-promotion video from the Carolina 
Jubilee 2016. The video includes photos and videos she took at the October event. It 
will be used as a placeholder for the website between Jubilees. This will be viewable 
to all who search for the Carolina Jubilee’s website.  

 



Conclusions 
This semester, our team was able to help Carolina Farm Trust begin a stronger 
relationship with the Elon community. With the social media plans, emails, and 
content creation, the team was able to raise awareness of  Carolina Farm Trust’s 
message among the local and statewide Carolina community. Our team began the 
process of executing and spreading the message of the non-profit to the 
surrounding area with social media planning, emails, and the creation of content 
for the new website and brochure. With the Jubilee Action Plan completed and 
deliverables already developed for the next team, we believe that the next team 
can assist the messaging and brand with more planning and execution of the 
research and content already created.  
 
Carolina Farm Trust is a newer nonprofit with a large task and big goals. The overall 
enthusiasm from Zack is contagious and positive on the topic. Right now, there 
needs to be more content gathered from the work with smaller farms in order to 
continue the projects put in place. Success stories and content can be created in 
order to add to the message and goals of the organizations. 

Recommendations 
We recommend early preparation for the Carolina Jubilee. Next semester’s team 
can utilize strategies that were successful and have the time to try new tactics, such 
as getting news coverage on Elon News Network, reaching out to clubs with more 
notice, and making table tents for dining halls. Zack is very interested in coming to 
campus and speaking with various organizations and classes that may be of 
interest. We prepared an extensive list of relevant organizations that may be of 
interest along with their contact information, which can allow the next team to send 
emails immediately.   
 



The collaboration within the Elon community is beneficial to continue in the spring, 
and we recommend the utilization of connections with other colleges and 
communities in the surrounding area closer to Charlotte. 
 

Next Steps 
We hope to work with CFT in the future to not only continue to promote the 2017 
Carolina Jubilee on Elon’s campus and beyond but to continue to create online web 
content and a brochure for the organization which will then be sent to our Creative 
team for redesign. Additionally, we recommend that next year’s team start 
preparing early for the 2017 Jubilee, incorporating the tactics our team utilized for 
the 2016 event. It would also be a great idea to send emails to organizations on 
campus about Zach coming to speak to Elon students, which have already been 
drafted. 
 
We have appreciated being able to work with Zack Wyatt and the Carolina Farm 
Trust this fall. The nonprofit is doing wonderful things for the local and statewide 
food industry, and we are glad that we were able to help them support Carolina 
farming.  
 
 
 
 
 
 


